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Great Days Out in Suffolk 2010

Great DaysOut >

The day trip market generates 23 million visits annually and is worth £812
million to the county’s economy. The Choose Suffolk Tourism Partnership’s
Great Days Out in Suffolk campaign aims to build on the successes of the
2009 season and to present to the consumer the range of high quality experi-
ences available for days out in Suffolk.

It is targeted at those living in the East of England and the South East as well
as residents in the county looking for inspiration for a day out.

The Great Days Out in Suffolk Campaign will run fro  m February 2010 to
February 2011.

Great Days Out in Suffolk  will focus on the following tourism industry sectors:

Attractions — small and large

history and heritage,

outdoors — walking cycling, horse-riding and wildlife,
arts and events,

shopping

food and drink/eating out

Gardens

A day out in............

If your tourism businesses operates in these sectors, this campaign is relevant to you.

Great Days Out in Suffolk  will highlight to the consumer the vast choice of things to do in Suffolk,
keeping resident’s leisure time and spend within the county and positioning Suffolk as a
destination of choice for those within neighbouring counties looking for day trips.




Reaching the Consumer — Marketing Tools

Great Days Out in Suffolk 2010 is an integrated campaign combining print, web, e-
newsletter, press advertising and PR.

1. Brochure — 375,000 copies of Great Days Out will be distributed throughout the Eastern
region, key transport outlets and TIC'’s using distribution partners Leisure Target and Take
One Media, other key partners and via the Visit Suffolk website. The brochure will be
“compendium” style following on from the format successfully developed in 2009 with full, half
and third page space available. Great Days Out in Suffolk 2009 was one of the best perform-
ing brochures distributed by Leisure Target, consistently one of the top six performers.




2. Website — A dedicated Great Days Out
section on www.visit-suffolk.org.uk . The
website attracts 13,000 users a month with
the number of visits up by 36% on last year.
The Great Days Out section is the second
most frequently visited with 7,319 visitors a
month. An on-going programme of search
engine optimisation work drives traffic to the
visit Suffolk url. A new special offer section
has been developed to enable the consumer
to download money off vouchers.

3. Consumer e — Newsletter — our monthly Visit Suf  folk e-newsletter goes to 10,000
subscribers and this will include regular content to promote day trip experiences in Suffolk.

4. Media Advertising — Great Days Out in Suffolk  will be promoted by a media advertising
campaign and will include local and regional media partnerships including a programme of
activity with Archant and BBC Radio Suffolk — features have already been agreed for "Great
Days Out’

5. PR - Choose Suffolk Tourism will create media stories around Great Days Out in Suffolk for
local and regional press and will develop promotions such as competitions and value added
offers with key media groups.

Choose Suffolk Tourism Partnership

The Choose Suffolk Tourism Partnership is a membership based organisation established in
2003 to provide destination marketing for Suffolk. With over 500 members, we provide
opportunities for training and networking in addition to our core function of promoting the
county as a tourist destination. Members receive discounts on joining our campaigns and
membership is available at gold, silver and bronze levels.

If you would like to join the Choose Suffolk Tourism Partnership and save money on these
campaigns, please call us on 0844 980 8512.



Great Days Out in Suffolk — Campaign Packages

Tier 1 partnership

Full page profile in Great Days Out in Suffolk brochure with distribution of 375,000 copies
Feature web listing on Visit Suffolk website in Great Days Out section

Feature slot in the Visit Suffolk consumer e-newsletter

Special offer on the Visit Suffolk Website with downloadable voucher

Special offer voucher in Great Days Out in Suffolk publication

Tier 2 partnership

Full page profile in Great Days Out in Suffolk brochure with distribution of 375,000 copies
Feature web listing on Visit Suffolk website in Great Days Out

Tier 3 partnership

Half page profile in Great Days Out in Suffolk brochure with distribution of 375,000 copies
Feature web listing on Visit Suffolk website in Great Days Out section

Tier 4 partnership

Third page profile in Great Days Out in Suffolk brochure with distribution of 375,000 copies
Feature web listing on Visit Suffolk website

Special offers package - Supplement

To include special offer in Great Days Out in Suffolk publication
and on Visit Suffolk website (available to partners investing at tiers 2,3 & 4)

Web listing only on Visit Suffolk site

How to book

Space will be sold on a first come first served basis. To reserve your space, please call Brigit Parker at Choose Suffolk Tourism
Partnership on 0844 980 8512 or email brigit@choosesuffolk.com. If you would like to complete a booking form please use the attached

and return by post or email.

Brigit Parker

Choose Suffolk Tourism Partnership
Felaw Maltings

Felaw Street

Ipswich

IP2 8SQ

£1,950 plus vat (Gold,silver, bronze member)
£2,250 plus vat (non members)

£1,495 plus vat (Gold, silver bronze member)
£1,645 plus VAT (non members)

(
)*

£745 plus vat (Gold, silver, bronze member)
£845 plus VAT (non members)

£495 plus vat (Gold, sliver, bronze member)
£545 plus VAT (non members)

£150 plus vat

£300 plus vat
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