Short Breaks a
Autumn / Winter SUF FOLK
Marketing Campaign
October 2009 - March 2010
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Campaign Dates : October 2009 — March 2010

Background

This new campaign will build on the success of the Spring/Summer campaigns and
ensures the continued momentum for bringing in more visitors for short breaks in
Suffolk.

The campaigns will run from October right through to March 2010 so will offer Visit Suffolk
partners 6 months coverage . come to your senses

Using the campaign infra-structure developed this year, Choose Suffolk will develop
stories/experiences that focus on:

Main themes Food & Drink,
History/heritage — hidden gems
Arts/ events
Family (half term)
Outdoors — walking
B&B / Self Catering

Did you know....

Key message Real, Fun & Indulge

Reaching the consumer - Main Marketing tools:

All campaign partners / messages to be highlighted on www.visit-suffolk.org.uk
Monthly Visit Suffolk E-newsletter to consumer database

PR — autumn/winter stories to be targeted to national media/journals etc
Re-printed Short breaks publication with new Autumn/Winter cover plus 8 page
special insert

Media partnership with national coverage




Short Breaks Brochure — Autumn/Winter reprint (50,0  00)

The present 12 page brochure will be reprinted with a new front cover plus an
extra 8 page insert which will feature special Autumn/Winter ideas/events/
listings. This will all be in the same format/style of the brochure itself but will
naturally focus on specific things to do etc during the October 2009 - March
2010 period.

The brochure will be distributed through main transport hubs ie. National Ex-
press/London mainline train stations as well as through a specific response
mechanism on the website.

Opportunity — message and product within brochure to raise awareness of your

product. If your product is already within the original campaign brochure you can
use this opportunity to highlight a specific event/special offer during the season.

Key Campaign

Activities 1

Short Breaks brochure

Autumn / Winter




Website Activity

o 3 | Key Campaign
Choose Suffolk will continue to push the Visit Suffolk website very -
aggressively as the web is identified as the key tool in tourism booking ACt|V|t|e S 2
patterns — i.e. research/finding out what there is to do, why, where to stay,
eat, drink etc.

All Autumn/Winter Short Breaks marketing will drive consumers to the Short
Breaks campaign page at www.visit-suffolk.org.uk. The campaign pages will www.visit-suffolk.org.uk
have features on wonderful experiences to enjoy in Suffolk, events for that
month, festivals, and family fun days. It will be very focused on delivering the
relevant message to each consumer dependant on the type of break they
want.

A new area of the site has been developed — TastySuffolk , and this will focus
on the food and drink offering — food stories, experiences, range of local
product etc

A new Special Offers page has been created that will have autumn/winter
products listed

The current web stats are very positive and with continued online activity this
Is expected to continue to grow:

Over 35,000 new users since relaunch in April

Over 250,000 page views

Bounce rate down from 41% to 22%

Average Time on site — approx 4 minutes

Pages per visit up from 5.6 to 7.5

Number of visitors up by 36% .



Consumer E-communication

The monthly Visit Suffolk e-newsletter will focus on Autumn/Winter content
ranging from places to stay, events, food experiences. The present number of
subscribers is approx 10,000.

Media Reach

Choose Suffolk has created stories about these main key themes and has
forwarded these on to key national media in London through a Meet the press
event in September. Using our PR Manager, Choose Suffolk will continue to
send through press releases to national media to compliment the consumer
campaigns to try to generate the most impact possible.

Recent Press Release Activity:

Bombs, Birds and Big Skies — Orford Ness

Suffolk Food Safaris

B&Bespoke Breaks

Key Campaign

Activities 3

Communication




Campaign Partnership Prices

Food Campaign inclusions:-

Featured profile on new Tasty Suffolk site — (Right hand feature link button from Visit Suffolk website)

Content and website link in Autumn/Winter short breaks brochure insert
1 x Feature item in one Visit Suffolk e-newsletter between October 2009 and March 2010
Profile in Food Story Press releases

Price = £295 (Choose Suffolk Tourism Members: Gold, Silver and Bronze level)
Price = £395 (Choose Suffolk Affiliate Members or Non Members)

History/Heritage Campaign inclusions:-
Content and website link in Autumn/Winter short breaks brochure insert
1 x Feature item in one Visit Suffolk e-newsletter between October 2009 and March 2010
Profile in History/Heritage Press releases

Price = £295 (Choose Suffolk Tourism Members: Gold, Silver and Bronze level)
Price = £395 (Choose Suffolk Affiliate Members or Non Members)

Half Term specials - Family
Content and website link in Autumn/Winter short breaks brochure insert
Content in "Half Term specials’ section on website
1 x Feature item in one Visit Suffolk e-newsletter between October 2009 and March 2010
Profile in Press releases

Price = £295 (Choose Suffolk Tourism Members: Gold, Silver and Bronze level)
Price = £395 (Choose Suffolk Affiliate Members or Non Members)
Outdoors

Content and website link in Autumn/Winter short breaks brochure insert

Content in “Countryside’ section on website

1 x Feature item in one Visit Suffolk e-newsletter between October 2009 and March 2010
Profile in Press releases

Price = £295 (Choose Suffolk Tourism Members: Gold, Silver and Bronze level)
Price = £395 (Choose Suffolk Affiliate Members or Non Members)
B&B/Self catering

Name + website link in Autumn/Winter short breaks brochure insert
Content in "B&B/Self Catering” section on Visit Suffolk website
Profile in Press releases

Price = £95 (Choose Suffolk Tourism Members: Gold, Silver and Bronze level)
Price = £145 (Choose Suffolk Affiliate Members or Non Members)

Partner

Investment
Opportunities

Short Breaks
in Suffolk

Coming soon—2010 campaigns
Great Days Out in Suffolk 2010
Short Breaks - Spring/Summer 2010

Destination Suffolk Tourism Conference
- ‘2012- the opportunity for Suffolk

Suffolk Big Weekend: 19 — 20 June 2010

Contact:

Alex Paul, Tourism Manager
Tel: 0844 980 8509

Email: alex@choosesuffolk.com




